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Breaking out of the boxes

Our new visual identity is brave in its 
simplicity and geometric shapes. A bold 
and progressive look and feel is needed 
to help elevate the brand and attract the 
next generation of members. We are…
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Logotype

Our logo should be used in its simplest 
form, as a single colour. Putting the 
third age at the heart of the visual 
identity, celebrating the đ as a visual 
asset and helping to change the 
national perception of ageing.
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Our logotype strikes the  
right balance between feeling 
serious and grown up as 
well as having a friendly and 
approachable touch.

The Öđò logo should only 
appear in a single colour.  
For the best contrast the 
logotype has been created  
in our Dark Blue, White and 
Black.

The logo should never appear 
in Yellow or Light Blue.

LÈ�Ĳ��Ì¡�µ��ŉĂ®�Ìŉº�ŉÒ �ŉ
logotype with the correct 
spacing can be downloaded 
from the brand toolkit.

Logotype Hero logo 5



We have three versions  
of our logotype. 

–  Horizontal strapline  
lock-up

–  Hero logo. Single use  
with no strapline

–  Stacked strapline  
lock-up

LÈ�Ĳ��Ì¡�µ��ŉĂ®�Ìŉº�ŉÒ �ŉ
logotype with the correct 
spacing can be downloaded 
from the brand toolkit.

Logotype Variations 6



Logotype Clear space and minimum size

Always maintain an exclusion 
zone of the circle within our 
bespoke Öđò logotype.

Our logotype should not be 
used smaller than 20mm 
in width. When using our 
logotype with the strapline  
the ł®�òÈµĝŉ®òÖ� ĝŉ®¡á�ł text 
should be no smaller than  
12pt where possible.

LÈ�Ĳ��Ì¡�µ��ŉĂ®�Ìŉº�ŉÒ �ŉ
logotype and strapline with 
the correct spacing can  
be downloaded from the 
brand toolkit.

9mm

20mm
14mm

20mm 32mm Text: 12pt Text: 12pt46mm
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Logotype Grids and logo placement

In most cases we use a six 
�º®Ö´µŉ�È¡�ŉ�ºÈŉă�ç¡�¡®¡Òèŉyµ�ŉ
to give key elements enough 
room to breathe.

The primary location for our 
Öđò logotype is the top left 
corner. 

Reading from left to right its 
important we stick to this 
when using the ł®�òÈµĝŉ®òÖ� ĝŉ
®¡á�ł strapline.

When our logotype is used in  
a singular form it's free to 
move wherever feels most 
natural in the design layout 
whilst retaining its clearspace.

More examples of our 
logotype in action can be 
found in the application 
section from page 51.
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Logotype Local personalisation

For local personalisation the 
logo must be used locally.  
Longer names should appear 
across two lines. 

No additional words should be 
added to the personalisation 
of a local logo. 

The name must appear in  
DM Sans Bold.

Please follow the clearspace 
guidance and positioning of 
our main wordmark shown  
on pages 7 and 8.

Examples of local 
personalisation logos can  
be viewed withing the 
Application section of the 
Brand Guideline from page 53.

Horizontal local group  
lock-up

Stacked local group  
lock-up
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Examples of personalised 
logos are shown here.

Logotype Local personalisation 10



Colour

We are still yellow and blue; however, 
our colours have been refreshed to feel 
more modern, more fun, and visually 
more exciting in print and on-screen.

11Öđòŉ 
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Colour Primary

We have three primary 
colours. Our Yellow brings  
fun and excitement to all  
Öđò brand communications.  
This is complimented by the 
Light Blue. 

A deeper blue 'Dark Blue' has 
been retained to add greater 
tonal depth and give us the 
ability to use within text.

1
2
đ
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Breakdowns

Primary

Secondary

The colour breakdowns 
should always be used 
throughout the Öđò brand.

Our secondary colours 
should only be used 
sparingly. The following  
page gives an overview  
of the level of use.

Öđò Yellow 
RGB r255 g200 b0 
CMYK c0 m22 y92 k0 
Pantone Yellow 012 C 
Web HEX #ffc700 
RAL 1021

Öđòŉ5¡� Òŉ#È��µ 
RGB r100 g195 b105 
CMYK c62 m0 y73 k0 
Pantone 7738 C 
Web HEX #63c369 
RAL 6018

Black 
RGB r0 g0 b0 
CMYK c0 m0 y0 k100 
Pantone Process Black C 
Web HEX #000000 
RAL 911

Ti
nt

s 
%

Ti
nt

s 
%

Ti
nt

s 
%

Öđòŉ"ºÈ�ÌÒŉ#È��µ 
RGB r16 g105 90 
CMYK c86 m32 y64 k25 
Pantone 568 C 
Web HEX #10695a 
RAL 6036

Öđò Light Blue 
RGB r40 g135 b230 
CMYK c78 m36 y0 k0 
Pantone 285 C 
Web HEX #2886e6 
RAL 5015

ÖđòŉLÖÈÅ®� 
RGB r180 g160 b220 
CMYK c35 m40 y0 k0 
Pantone 264 C 
Web HEX #b49fdc 
RAL 4005

Öđò Dark Blue 
RGB r0 g90 b185 
CMYK c92 m62 y0 k0 
Pantone 2728 C 
Web HEX #005ab8 
RAL 5005

ÖđòŉAÈyµ�� 
RGB r255 g170 b50 
CMYK c0 m40 y84 k0 
Pantone 1365 C 
Web HEX #ffaa31 
RAL 1003

White 
RGB r255 g255 b255 
CMYK c0 m0 y0 k0 
Pantone n/a 
Web HEX #ffffff 
RAL 903

ÖđòŉO�� 
RGB r238 g105 b90 
CMYK c0 m70 y60 k0 
Pantone 7416 C 
Web HEX #ee695a 
RAL 3018
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Aá�Èá¡�â

This page is an overview of 
the colours in our Öđò colour 
palette. Use it as a visual guide 
for the range and proportion 
of colours you should include 
when you're creating visual 
collateral.

Keep these design principles 
in mind when you're creating 
communications:

–  make use of white space 
and avoid large areas of 
black

–  be sensitive when using 
the Dark Blue, so it doesn't 
become overpowering

–  only use the secondary 
colours as highlights, page 
dividers or as part of a set 

–  avoid an excessive amount 
of different secondary 
colours in one design

Colour 14



Ensure your text is legible for 
all users by using contrasting 
colours. Contrast is best 
achieved with a light colour on 
a dark background, or a dark 
colour on a light one.

Do not use light on light or 
dark on dark. Use colour and 
contrast to help users see 
and interpret your content, 
interact with the right 
elements, and to understand 
actions.

Colour Contrast with text

�áº¡�

�áº¡�

�áº¡�

Dark Blue on Yellow

Light Blue on Yellow

Dark Blue on Light Blue

White on Dark Blue

Black on Dark Blue

White on Light Blue Dark Blue on White

Black on Yellow
White on Yellow (Large text only)

Yellow on Dark Blue

Light Blue on Dark Blue

Black on Light Blue
Black on White
Light Blue on White

Yellow on Light Blue
Yellow on White (Large text only)
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Typography

We have a new font that should be  
used across all uđò communications.  
It's clean, modern and free. Making it 
accessible to all of our members.

Download our font DM Sans  
https://fonts.google.com/specimen/DM+Sans

16Öđòŉ 
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®�òÈµĝŉ
®òÖ� ĝŉ
live

DM Sans 
�yò
�������"� 
GgHhIiJjKkLlMm 
NnOoPpQqRrSsTt 
UuVvWwXxYyZz  
ćĈĉĊđċČčĎďĐ 
#!@£$€%&*():;?•

Typography Typeface – Character set

DM Sans Regular is used for 
all body text and titles. Bold 
can be used to highlight key 
information within text.

We use 3 weights 
Bold + Italic 
Medium + Italic 
Regular + Italic

Type Size 50pt / 54pt Type Size 114pt / 108pt

Type Size 16pt / 18ptNo longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

17
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Typography

The DM Sans typeface comes 
with alternative 'ò's and 'đ's.

Typeface – Glyphs 18



The DM Sans font comes with 
alternative 'ò's and '3's. When 
u3a is typed out we can  
use the alternative 'ò's and 
'đ's so it appears as uđò and 
visually looks like our logo.

The same treatment of 'a's can 
be applied to our strapline 
leòÈµĝŉ®òÖ� ĝŉ®¡á�Ĝ

In some instances this may 
not be achievable if you are 
in a non design programme. 
However, the leòÈµĝŉ®òÖ� ĝŉ
®¡á� strapline with alternative 
ò's is available as a graphic 
assets in the same way as 
the logotype has been made 
accessible.

LÈ�Ĳ��Ì¡�µ��ŉĂ®�Ìŉº�ŉÒ �ŉ
strapline with the correct 
spacing can be downloaded 
from the brand toolkit.

Typography

When typing u3a it appears…

®�yÈµĝŉ®yÖ� ĝŉ®¡á�

When typing Öđò it appears…

®�òÈµĝŉ®òÖ� ĝŉ®¡á�
®�òÈµĝŉ 
®òÖ� ĝŉ 
®¡á�

®�yÈµĝŉ 
®yÖ� ĝŉ 
®¡á�

Typeface – Glyphs

When we type of strapline in DM Sans Bold it should always appear all lowercase

When possible we should change the 'a's so it appears like this 

When possible we should change the 'a's within the glyphs so it appears

When we type of name

19



Here are the best practice 
type sizes to use, but 
consider the font size that 
will be most appropriate for 
your audience.

The content team will be 
happy to assist with the 
creation of alternative 
formats upon request (e.g. 
large-print or Braille).

If the audience for your 
communications are likely 
to need alternative formats, 
please speak to the content 
team about including 
the 'accessible versions 
available' logo.

Typography Typeface – Sizes

Minimum body copy
10pt (leading 12pt)

Minimum text size for footer 
¡µ�ºÈ´yÒ¡ºµĝŉÅy��ŉµÖ´��ÈÌŉ
and image credits
7pt (leading 8pt)

Large-poster copy
22pt (leading 24pt)

Suggested body copy where possible
14pt (leading 16pt)

Large-print body copy
16pt (leading 18pt)

"ºÖµ���ŉ¡µŉĈĐďĉĝŉÖđòŉ¡Ìŉyŉ]3Ĳâ¡��ŉ
collection of locally-run interest 
groups that provide a wide range 
of opportunities to come together 
to learn for fun. People enjoy 
exploring new ideas, skills and 
activities together.

Y �È�ŉyÈ�ŉĈĝćĊĐŉÖđòÌŉâ¡Ò ŉºá�Èŉ
430,000 members; membership 
costs on average less than £20/
year and is open to everyone 
who’s no longer in full-time work. 

"ºÖµ���ŉ¡µŉĈĐďĉĝŉÖđòŉ¡Ìŉyŉ]3Ĳâ¡��ŉ
collection of locally-run interest 
groups that provide a wide range 
of opportunities to come together 
to learn for fun. People enjoy 
exploring new ideas, skills and 
activities together.

Y �È�ŉyÈ�ŉĈĝćĊĐŉÖđòÌŉâ¡Ò ŉºá�Èŉ
430,000 members; membership 
costs on average less than £20/
year and is open to everyone 
who’s no longer in full-time work. 

"ºÖµ���ŉ¡µŉĈĐďĉĝŉÖđòŉ¡Ìŉyŉ]3Ĳâ¡��ŉ
collection of locally-run interest  
groups that provide a wide range  
of opportunities to come together  
to learn for fun. People enjoy  
exploring new ideas, skills and  
activities together.
Y �È�ŉyÈ�ŉĈĝćĊĐŉÖđòÌŉâ¡Ò ŉºá�Èŉ
430,000 members; membership  
costs on average less than £20/
year and is open to everyone 
who’s no longer in full-time work. 

"ºÖµ���ŉ¡µŉĈĐďĉĝŉÖđòŉ¡Ìŉyŉ 
UK-wide collection of  
locally-run interest groups  
that provide a wide range… 

© 2020 uđò
Registered Charity 288007, Limited Company 1759471
Registered address: uđòŉ<yÒ¡ºµy®ŉA�Ă�� 
The Third Age Trust, 52 Lant Street, London SE1 1RB

Photography 
Image by: Dave Jones
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The A4 poster example shown 
here demonstrates how to use 
our DM Sans family of fonts.

There are a number of 
different weights in the DM 
Sans font family. For main 
headers on plain backgrounds 
we recommend using the DM 
Sans Regular. When image 
backgrounds are busier then 
DM Sans Bold should be used 
for better contrast.

For body copy, we use DM 
Sans Regular. Use the Bold 
weight to highlight key 
information.

Only use Italicised versions 
of the font to distinguish 
certain words from others 
within body copy. It can be 
useful when referencing a 
publication but should be 
used as little as possible.

Typography Typeface – In use

uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
live

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
®¡á�

uđò.org.uk

Headline copy example 
DM Sans Regular  
86pt (leading 78pt)

Large-poster copy 
DM Sans Regular/Bold  
22pt (leading 24pt)

DM Sans Bold will be better 
suited when backgrounds 
are lighter or busier as 
shown in the above image. 

Website URL 
DM Sans Regular 
30pt

Call to action example 
DM Sans Regular/Bold 
14pt (leading 18pt)

21



Typography

uđòĜºÈ�ĜÖ¬

®�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

© 2020 uđò
Registered Charity 288007, Limited Company 1759471
Registered address: uđòŉ<yÒ¡ºµy®ŉA�Ăŉ��
The Third Age Trust, 52 Lant Street, London SE1 1RB

020 8466 6139
info@uđòĜºÈ�ĜÖ¬
âââĜÖđòĜºÈ�ĜÖ¬
@uđò_uk

A world of new experiences is open to you 
at uđò – so what’s stopping you? 

If you are no longer in full-time work or raising a 
family – uđò gives you opportunities to develop 
your interests, make new friends and have fun. 

There are more than 1,000 local uđòs – spread 
right across the UK – and members are making 
the most of life by continuing their creative, 
educational or social interests in a friendly and 
encouraging atmosphere. 

From Walking to Talking, Geology to Genealogy, 
Yachting to Yoga, Current Affairs to Supper 
Clubs – the choice is endless – and the 
decision about what to do is made by the 
members for the members.

Y �ŉ�ºÖ�®�ŉÌ¡���ŉ�Čŉ®�yă�Òŉ
example here demonstrates 
how to use our DM Sans  
family of fonts.

Company footer details 
7pt (leading 8pt)

Call to action example 
DM Sans Regular/Bold 
20pt (leading 24pt)

Large-print body copy 
DM Sans Regular/Bold  
16pt (leading 18pt)

uđòĜºÈ�ĜÖ¬

®�òÈµĝŉ
®òÖ� ĝŉ
live

DM Sans Bold will be better 
suited when backgrounds 
are lighter or busier as 
shown in the above image. 

Typeface – In use 22



If you are not able to 
download DM Sans from  
the following website 

https://fonts.google.com/
specimen/DM+Sans 

Please use Arial Regular  
and Bold in its place.

Arial is a system font that 
will be available on all 
computers. This should 
only be used for internal 
PowerPoint documents or 
similar. 

For external brand 
communications DM Sans 
should be used.

Example PowerPoint slides using  
DM Sans

Example PowerPoint slides using  
Arial

Typography Typeface – In use

Date or line of text here

Presentation title here
Font: DM Sans Date or line of text here Font: Arial

Presentation title here

3

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Font: DM Sans 6

Croydon u3a 
www.u3asites.org.uk/croydon 
E: chair@croydonu3a.org.uk 
T: 07500000123  
Facebook.com/u3auk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. u3a gives you the 
chance to develop your interests, 
make new friends and enjoy yourself.

Font: DM Sans

Date or line of text here

Presentation title here
Font: DM Sans

Presentation title here
Date or line of text here Font: Arial

23



Photography

Our people are the most important  
asset to the uđò movement. The imagery 
we use should always feel exciting, active, 
yµ�ŉ�ºµĂ��µÒŉyµ�ŉ´y¬�ÌŉèºÖŉâyµÒŉÒºŉ 
feel part of something great.

24Öđòŉ 
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In the moment

Photography is all about capturing 
a moment in time. Imagery that is more 
ÌÅ��¡Ă�ŉyµ�ŉy�Ò¡á¡Òèŉ�yÌ��Ĝ

Photography In the moment 25



Photography In the moment 26

In the moment imagery. 
Members being active, 
showcasing skills and interests 
from gardening to table tennis. 

Photography should be eye-
catching, but not too busy, 
and have a clear focus on 
the story you’re trying to 
tell. Always show real people 
in real situations. Look for 
genuine human interactions, 
avoiding shots that feel  
staged for the camera.

By focusing on human 
interactions, the photography 
will have a clear sense of the 
moment being captured.

Note: Consent forms must be 
obtained for any recognisable 
individuals in the images. 
These can be downloaded 
from the brand toolkit.

26



Brand imagery

We have a brand image style that helps 
to make us recognisable through colour, 
being more emotive and fun. 

Photography Brand imagery 27



Photography Brand imagery

Emotive brand imagery using 
the people and our primary 
colours at the centre.

More future thinking imagery.  
These are suggested look and 
feel only. The use of imagery 
is about capturing the people 
and less about the activity.

Ideal for larger brand message, 
advertising. These images 
would be photographed in a 
studio with correct lighting. 
These could be key members 
of the trust, images that 
support peoples stories.

The bottom 3 images shown 
here are examples only.

28



Origianl Image Step 1: Cut out 2: Apply shadow

Step 3: Select background colour 
S ºâ¡µ�ŉÖđòŉ�yÈ¬ŉ
®Ö�ŉ�y�¬�ÈºÖµ� S ºâ¡µ�ŉÖđòŉo�®®ºâŉ�y�¬�ÈºÖµ�

Design example with shapes

Photography Brand imagery

In some instances a 
photography shoot may not 
be possible. This page shows 
the simple steps needed 
to create branded imagery 
with our yellow and blue 
backgrounds.

Learning the Ukulele

29



Shapes

Shapes within the negative space  
of our new uđò logotype form the 
brand graphic language. 

30Öđòŉ 
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Shapes Construction

Our brand shapes have 
been constructed from the 
negative space within the 
Öđò logotype. 

They help bring a unique 
quality to our layouts, adding 
pace and energy. The shapes 
should also be used to house 
Öđò photography.

Logotype

Construction

Negative space

Shapes

31



Shapes In colour

Our shapes can be bold and 
striking to help our layouts 
feel fun and modern and to 
capture peoples attention.

32



Shapes With imagery

Photography should be 
considered and cropped to 
put our people at the centre. 

Avoid cropping heads or using 
to many shapes in one go as 
they make our layouts look 
busy and unconsidered.

33



Learn new skills

Shapes In use 34



Laugh with friends

Shapes In use 35



Shapes

5¡á�ŉÒ �ŉ´º´�µÒ

In use 36



Tone of Voice

The way we talk is just as important as 
what we say, whether in person, in print 
or online. It conveys our personality as 
a movement and helps us speak in a  
single, powerful and distinctive voice. 

37Öđòŉ 
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Tone of Voice Messaging: Why bother?

If we say the same things often enough, they’ll stick, people will 
È�´�´��ÈŉÒ �´ĝŉyµ�ŉyÌÌº�¡yÒ�ŉÒ ºÌ�ŉâºÈ�Ìŉyµ�ŉ¡��yÌŉâ¡Ò ŉÖđòĜŉ
Y �èļ®®ŉÈ�¡µ�ºÈ��ŉÖđòļÌŉĹ́ yÈ¬�ÒŉÅºÌ¡Ò¡ºµĺŉyµ�ŉ¡ÒÌŉ´¡ÌÌ¡ºµĜŉY ¡Ìŉâ¡®®ŉ
 �®ÅŉÒºŉ�y¡µŉyÅÅÈºÅÈ¡yÒ�ŉÅÖ�®¡�¡ÒèĞŉÒ �ŉÅÈ�ÌÌŉâ¡®®ŉyÌÌº�¡yÒ�ŉÖđòŉ 
â¡Ò ŉĹÅºÌ¡Ò¡á�ŉy��¡µ�ĺĝŉº®��ÈŉÅ�ºÅ®�ŉ yá¡µ�ŉ�Öµŉyµ�ŉ �®Å¡µ�ŉ�y� ŉ
other, keeping themselves physically and mentally alert.  

<�âŉâ��Ì¡Ò�ÌŉyÈ�ŉ��¡µ�ŉ�È�yÒ��ŉ�ºÈŉÒ �ŉ��µÒÈy®ŉÖđòŉyµ�ŉ®º�y®ŉ
groups, so web editors give us the opportunity to give a consistent 
��Ì�È¡ÅÒ¡ºµŉº�ŉÖđòĜŉ;�ÌÌy�¡µ�ŉ¡ÌŉyŉÅyÈÒŉº�ŉÒ �ŉµ�âŉ�Èyµ�Ĝŉ

Y �ŉ���¡Ì¡ºµŉ yÌŉ���µŉ´y��ŉÒºŉ´ºá�ŉÒºŉÖđòŉyµ�ŉµºÒŉ�ºµÒ¡µÖ�ŉ 
to call ourselves University of the Third Age. Because of that, it 
seems logical NOT to use the terms University or Third Age in 
future as it simply reminds people of the past. 

38



Short memorable description 
of Öđòŉ��µ�ĂÒÌĝŉº�Ò�µŉ�¡á�µŉ 
to a prospective member: 

No longer in full-time work or 
raising a family? Join your local 
ÖđòŉÒºŉ´��Òŉµ�âŉÅ�ºÅ®�ŉyµ�ŉ
�µ«ºèŉ�çÅ®ºÈ¡µ�ŉyŉâ¡��ŉáyÈ¡�Òèŉ
º�ŉ¡µÒ�È�ÌÒÌĝŉyÒŉ®ºâŉ�ºÌÒĜŉ

Example

Ĭ́ �µÒ¡ºµŉÌº´�ŉ®º�y®ŉ�ÈºÖÅÌğŉÖđòŉ®�yă�Òŉ´�µÒ¡ºµÌŉ
Ĺ�Èº´ŉ#�º®º�èŉÒºŉ#�µ�y®º�èĺĭŉS��ŉÅy��ŉČčŉ

Tone of Voice �®�áyÒºÈŉL¡Ò�  39




È¡�ăèŉyµÌâ�ÈÌŉÇÖ�ÌÒ¡ºµÌŉ
such as What industry are 
you in? What do you do? 
Who do you work with? 
Where are you located? 
When was your organisation 
founded? How big are you?  
– Number of staff, locations, 
etc. Needs to be interesting.

"ºÖµ���ŉ¡µŉĈĐďĉĝŉÖđòħŉ¡Ìŉyŉ]3Ĳâ¡��ŉ�º®®��Ò¡ºµŉ
º�ŉ®º�y®®èĲÈÖµŉ¡µÒ�È�ÌÒŉ�ÈºÖÅÌŉÒ yÒŉÅÈºá¡��ŉyŉ
wide range of opportunities to come together 
Òºŉ®�yÈµŉ�ºÈŉ�ÖµĜŉL�ºÅ®�ŉ�µ«ºèŉ�çÅ®ºÈ¡µ�ŉµ�âŉ
¡��yÌĝŉÌ¬¡®®Ìŉyµ�ŉy�Ò¡á¡Ò¡�ÌŉÒº��Ò �ÈĜ

Y �È�ŉyÈ�ŉĈĝćĊĐŉÖđòÌŉâ¡Ò ŉºá�ÈŉċĊćĝćććŉ
´�´��ÈÌğŉ´�´��ÈÌ ¡Åŉ�ºÌÒÌŉºµŉyá�Èy��ŉ®�ÌÌŉ
Ò yµŉœĉćĩè�yÈŉyµ�ŉ¡ÌŉºÅ�µŉÒºŉ�á�Èèºµ�ŉâ ºļÌŉ
µºŉ®ºµ��Èŉ¡µŉ�Ö®®ĲÒ¡´�ŉâºÈ¬Ĝŉ

Example

ħŉºÈ¡�¡µy®®èŉ�y®®��ŉÒ �ŉ]µ¡á�ÈÌ¡Òèŉº�ŉÒ �ŉY ¡È�ŉ���ĝŉµºâŉÖđòĜ

Tone of Voice Press Boilerplate  40



Our Unique Value Proposition 
should appear prominently  
on our website Home page 
and in every campaign. The 
question is not, do we like 
the words, but rather do 
they do the job that a value 
proposition needs to do? 

(�ŉâ�ŉ�yµŉ´y¬�ŉ¡ÒŉĹÌµyÅÅèĺĝŉ 
we should, but accuracy is 
more important. ®�yÈµĝŉ 
®yÖ� ĝŉ®¡á� is a slogan, not a 
value proposition, because  
it doesn’t make it clear  
exactly what’s being offered 
to whom. 

WI: “Inspiring women – then and now”

Royal Voluntary Service: “A national charity  
�Ö¡®Òŉºµŉ®º�y®ŉáº®ÖµÒ��È¡µ�ĝŉ�¡á¡µ�ŉÌÖÅÅºÈÒŉ 
to people to meet the needs of the day in  
Ò �ŉ<'Sŉyµ�ŉ¡µŉºÖÈŉ�º´´Öµ¡Ò¡�ÌĜĺŉ

Examples

Öđòŉ]µ¡ÇÖ�ŉhy®Ö�ŉLÈºÅºÌ¡Ò¡ºµŉŉ

Tone of Voice Unique Value Proposition 

Make the most of life once you’re no  
®ºµ��Èŉ¡µŉâºÈ¬Ĝŉ�çÅ®ºÈ�ŉµ�âŉ¡��yÌĝŉ 
Ì¬¡®®Ìŉyµ�ŉ¡µÒ�È�ÌÒÌŉâ¡Ò ŉèºÖÈŉ®º�y®ŉÖđòĜ
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;y¬�ŉÒ �ŉ´ºÌÒŉº�ŉ®¡��ŉºµ��ŉèºÖļÈ�ŉµºŉ®ºµ��Èŉ¡µŉâºÈ¬Ĝŉ 
�çÅ®ºÈ�ŉµ�âŉ¡��yÌĝŉÌ¬¡®®Ìŉyµ�ŉ¡µÒ�È�ÌÒÌŉâ¡Ò ŉèºÖÈŉ®º�y®ŉÖđòĜ

No longer in full-time work or raising a family?  
2º¡µŉèºÖÈŉ®º�y®ŉÖđòŉÒºŉ´��Òŉµ�âŉÅ�ºÅ®�ŉyµ�ŉ�µ«ºèŉ�çÅ®ºÈ¡µ�ŉ
yŉâ¡��ŉáyÈ¡�Òèŉº�ŉ¡µÒ�È�ÌÒÌĝŉyÒŉ®ºâŉ�ºÌÒĜŉ

�È¡�µ�®èĝŉ¡µ�®ÖÌ¡á�ĝŉºÅÅºÈÒÖµ¡Ò¡�Ìĝŉy�Ò¡á�ĝŉ®¡��Ĳ�µ yµ�¡µ�ĝŉ
®º�y®ĝŉ®ºâĲ�ºÌÒĝŉ"]<ĝŉáyÈ¡�Òèŉº�ŉ®�yÈµ¡µ�ŉºÅÅºÈÒÖµ¡Ò¡�Ì

Yºŉ��Ì�È¡��ŉÒ �ŉÖđòŉ´ºá�´�µÒĝŉÖđòŉyÌŉyŉâ º®�ĝŉÖÌ�ŉÒ �ŉValue Proposition: 

To recruit people locally, use the �®�áyÒºÈŉL¡Ò� : 

i �µŉâÈ¡Ò¡µ�ŉy�ºÖÒŉÖđòĝŉemphasise these words: 

Tone of Voice Message summary  

If you need to contact the press, go to the uđò website for a copy of the Press boilerplate, because 
¡Òŉâ¡®®ŉ��ŉÖÅ�yÒ��ŉ�Èº´ŉÒ¡´�ŉÒºŉÒ¡´�ĝŉÒºŉÈ�ă��Òŉ� yµ��Ìŉ¡µŉÖđòŉ®¡¬�ŉµÖ´��ÈÌŉº�ŉ�ÈºÖÅÌĝŉ�Ò�Ĝŉ
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NĜŉ'ºâŉ�ºŉâ�ŉyµÌâ�ÈŉÒ �ŉ
ÇÖ�ÌÒ¡ºµĝŉĹi yÒŉ�º�ÌŉÖđòŉ
stand for?”

A: It’s our old name, now 
â�ļÈ�ŉÌ¡´Å®èŉÖđòĜŉ(�ŉèºÖŉµ���ŉ
to spell it out, do that via a 
footnote or reference. Avoid 
putting it in brackets after 
ÖđòŉyÌŉ¡Òŉ´y¡µÒy¡µÌŉÒ �ŉ®¡µ¬ŉ
between the two.

NĜŉ'ºâŉ�ºŉâ�ŉÒy®¬ŉ 
about learning? 

A: Learning is fundamental 
ÒºŉÖđòĜŉi�ŉ®�yÈµŉ�ºÈŉ�Öµĝŉ
and we enjoy it. We don’t 
�ºŉ¡ÒŉÒºŉ�y¡µŉÇÖy®¡Ă�yÒ¡ºµÌŉ
or job opportunities. So use 
positive words, emphasise 
variety and fun.  

NĜŉ'ºâŉ�ºŉâ�ŉÒy®¬ŉy�ºÖÒŉÒ �ŉ
age of our members?

A: We don’t have to make a 
statement about age in order 
to attract members. They’ll 
know what age group we 
target by our imagery (photos) 
and the way we describe 
y�Ò¡á¡Ò¡�ÌĜŉ'ºâ�á�ÈĝŉÖđòŉ¡Ìŉ�ºÈŉ
older people – and we need to 
be proud of that, not hide it. 

Sºĝŉ��Ì�È¡��ŉÖđòŉyÌŉ�ºÈŉ
“people no longer in full-time 
âºÈ¬Ĝŉĺ We no longer talk 
about Third Age.

NĜŉ'ºâŉ�ºŉâ�ŉ�çÅÈ�ÌÌŉ
ºÖÈÌ�®á�ÌŉÌºŉÒ yÒŉÒ �ŉ
ÖđòŉyÅÅ�yÈÌŉ�µ�È��Ò¡�ĝŉ
y���ÌÌ¡�®�ĝŉ�È¡�µ�®èģ

A: Think about the reader.  
Get to the point quickly and 
Ì¡´Å®èĜŉ���È�ÌÌŉÒ �´ŉyÌŉĹèºÖĺĝŉ
�Ĝ�ĜŉâÈ¡Ò�ŉĹ¡�ŉèºÖŉâyµÒŉÒºŉĂµ�ŉ
Ò �ŉyµÌâ�ÈŉÒºŉyŉÅÈº�®�´ĺŉ
ÈyÒ �ÈŉÒ yµŉĹ¡�ŉyŉÌº®ÖÒ¡ºµŉ¡Ìŉ
È�ÇÖ¡È��Ĝĺŉ

Use present tense to give 
immediacy. To convey energy, 
use short clear sentences: 
review and reduce the size 
of sentences. Use short 
paragraphs. Always avoid 
unnecessary punctuation, 
especially exclamation marks 
– they don’t make it more 
interesting.

Tone of Voice Q&A 43



"Èº´ŉ�ÈºÌÌâºÈ�ÌŉÒºŉ�ÈºÌÌŉ�ºÖµÒÈè

Tone of Voice Headline examples 44



"Èº´ŉây®¬¡µ�ŉÒºŉÌ¡´Å®èŉ«ÖÌÒŉÒy®¬¡µ�

Tone of Voice Headline examples 45



Learning the Ukulele or singing olé olé olé

Tone of Voice Headline examples 46



iy®¬¡µ�ŉ�È¡�¬�ÒĝŉÒ yÒłÌŉÒ �ŉÒ¡�¬�Ò

Tone of Voice Headline examples 47



leòÈµĝŉ®òÖ� ĝŉ®¡á�

Tone of Voice Headline examples 48



Social

Like our website, the uđò social pages 
yÈ�ŉ´ºÌÒŉ®¡¬�®èŉÒ �ŉĂÈÌÒŉÅ®y��ŉâ�ŉâ¡®®ŉ 
be seen. It's important our brand 
assets are consistent.

49Öđòŉ 
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Social "yá¡�ºµÌ

01. Dark Blue on White

01. Dark Blue on White

02. White on Light Blue

02. White on Light Blue

03. Dark Blue on Yellow

03. Dark Blue on Yellow

SÇÖyÈ�ŉ�yá¡�ºµÌ

�¡È�®�ŉ�yá¡�ºµÌ

Circular or square, we should 
use one of the three colour 
options on this page for 
social sites such as Facebook, 
Instagram, Twitter, YouTube 
and LinkedIn.

LÈ�Ĳ��Ì¡�µ��ŉĂ®�Ìŉº�ŉÒ �ŉ
favicons with the correct 
spacing can be downloaded 
from the brand toolkit.
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Consider image choice on thinner banners.  
Size: 1128 px X 191 px

Unlike the logo favicons on 
the previous page our social 
banners are more likely to 
change depending on latest 
initiatives or announcements.

We should consider the 
various banner formats and 
sizes. 

Social Banner examples

®�òÈµĝŉ®òÖ� ĝŉ®¡á�

®�òÈµĝŉ®òÖ� ĝŉ®¡á�

®�òÈµĝŉ®òÖ� ĝŉ®¡á�

â¡Ò ŉÖđòŉ#yÈ��µŉ#ÈºÖÅÌŉy�ÈºÌÌŉÒ �ŉ�ºÖµÒÈè

Bigger banners give us more room to include our logotype and additional copy. 
Size: 1536 px X 768 px

uđò.org.uk

Standard banner example.  
Size: 1500 px X 500 px
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Öđòŉ]3
űÖđòÖ¬

Learn
the 
Ukulele

®�òÈµĝ 
®òÖ� ĝ 
®¡á�

Social pages like Instagram 
are very visual. 

This pages shows examples 
of how we can keep our posts 
looking fresh. From simply 
adding a thin yellow boarder 
to some images we start to 
brighten up the image and 
make it more ownable.

Social Instagram

eye

‘Thank goodness for uđòĜŉ

I live alone and have been in 
lockdown, like everyone else, 
since the middle of March.  
I have learnt to Zoom into 
meetings, to attend art talks  
and convenors meetings.  
We have a lovely group  
learning French, we were 
meeting fortnightly but  
now meet weekly. 

52



Application

The following pages show a number  
of design examples and how our assets 
can be used.

53Öđòŉ 
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Application Stationery

uđò
156 Blackfriars Road
London, UK 
SE1 8EN

�ºµÒy�ÒŉÒ �ŉ<yÒ¡ºµy®ŉA�Ăŉ��ŉ
Tel: 020 8466 6139
Email: info@uđò.org.uk
uđò.org.uk

twitter.com/uđò_uk

facebook.com/uđòuk

© 2020 U3A. Registered Charity 288007, Limited Company 1759471 uđòĜºÈ�ĜÖ¬

uđò
156 Blackfriars Road
London, UK 
SE1 8EN

�ºµÒy�ÒŉÒ �ŉ<yÒ¡ºµy®ŉA�Ăŉ��ŉ
Tel: 020 8466 6139
Email: info@uđò.org.uk
uđò.org.uk

twitter.com/uđò_uk

facebook.com/uđòuk

© 2020 U3A. Registered Charity 288007, Limited Company 1759471
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Application Business card / Email signature

Name Surname
Role/Department

0200 000 0000 | 07000 000 000
NameSurname@uđò.org.uk
156 Blackfriars Road, London, SE1 8EN
uđòĜºÈ�ĜÖ¬

Name Surname
Role/Department

0200 000 0000 | 07000 000 000
NameSurname@uđò.org.uk
156 Blackfriars Road, London, SE1 8EN
uđòĜºÈ�ĜÖ¬

To:

Subject:

Email Signature

Email Signature

Type email…

Name Surname
Role/Department 
07000 000 000

uđòĜºÈ�ĜÖ¬ 
"y���ºº¬ŉ| Twitter | YouTube

156 Blackfriars Road, London, SE1 8EN. 020 8466 6139 
Registered Charity 288007, Limited Company 1759471
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®�òÈµĝ
®òÖ� ĝ
live

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk uđò.org.uk uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
live

uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
live

Application Poster examples 56



®�òÈµĝ
®òÖ� ĝ
live

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

uđò.org.uk

Bulkington, Nuneaton & Bedworth uđò 
www.uđòsites.org.uk/bnb 
E: chòir@bulkingtonnbuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

®�òÈµĝ
®òÖ� ĝ
live

Bulkington, Nuneaton & Bedworth uđò 
www.uđòsites.org.uk/bnb 
E: chòir@bulkingtonnbuđò.org.uk 
T: 07500000123 
Facebook.com/uđòukuđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Bulkington, Nuneaton & Bedworth uđò 
www.uđòsites.org.uk/bnb 
E: chòir@bulkingtonnbuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
live

Application Poster examples with local personalisation 57



No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
®¡á�

uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
®¡á�

uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
®¡á�

uđò.org.uk

Application Poster examples 58



Application

uđò.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk

®�òÈµĝ
®òÖ� ĝ
live

®�òÈµĝ
®òÖ� ĝ
live

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. uđò gives you the 
chance to develop your interests, 
make new friends ònd enjoy yourself.

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk uđò.org.uk

Contact the Nationò®ŉA�Ăŉ��Ğ

020 8466 6139
info@uđòĜºÈ�ĜÖ¬
     @uđò_uk

No longer working full-time or raising 
a fòmily? Now’s the time to make the 
most of life. uđò gives you the chance 
to develop your interests, make new 
friends ònd enjoy yourself.

®�òÈµĝ
®òÖ� ĝ
live

Croydon uđò 
www.uđòsites.org.uk/croydon 
E: chòir@croydonuđò.org.uk 
T: 07500000123 
Facebook.com/uđòuk uđò.org.uk

Poster examples 59



uđò.org.uk

�ºµÒy�ÒŉÒ �ŉ<yÒ¡ºµy®ŉA�Ăŉ��Ğ

020 8466 6139
info@uđòĜºÈ�ĜÖ¬
     @uđò_uk

Facebook.com/uđòuk

T: 07500000123

E: chair@croydonuđò.org.uk

www.uđòsites.org.uk/croydon

Croydon uđò

A world of new 
experiences 
is open to you 
in your third 
age – so what’s 
stopping you?

®�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

If you are no longer in full time 
work or raising a family – we call 
it your third age – uđò gives you 
opportunities to develop your 
interests, make new friends and 
have fun. 

There are more than 1,000 
uđòs – spread right across the 
UK – and members are making 
the most of life by continuing 
their creative, educational or 
social interests in a friendly and 
encouraging atmosphere. 

"Èº ŉ́iy®¬¡µ�ŉÒºŉYy®¬¡µ�ĝŉ
#�º®º�èŉÒºŉ#�µ�y®º�èĝŉ
oy� Ò¡µ�ŉÒºŉoº�yĝŉ�ÖÈÈ�µÒŉ
Affairs to Supper Clubs 
– the choice is endless

From Walking to Talking, Geology to 
Genealogy, Yachting to Yoga, Current 
Affairs to Supper Clubs – the choice 
is endless – and the decision about 
what to do is made by the members 
for the members. 

For a modest annual fee, you can 
join as many groups as you wish.  
Joining in is made easier when you’re 
surrounded by others who have 
similar interests to you.  

And once a month, each uđò invites 
its members to a meeting where 
you can get together, chat and listen 
to some great speakers.

For those not in full time work, uđò 
welcomes you – whoever you are, 
wherever you live and whatever your 
circumstances.

Application YÈ¡Ĳ�º®�ŉ®�yă�Òŉ�çy´Å®�

• 
When using secondary colours in big areas our primary blues and yellow  
can feature within the imagery or through shapes and text.

Outer Inner
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®�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

®�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

®�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

®�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

Application YÈ¡Ĳ�º®�ŉ®�yă�Òŉ�ºá�Èŉ�çy´Å®�Ì

• 
As part of a series or set our secondary colours can be used to freshen  
up our communications. The primary blues and yellow can feature within  
the imagery or through shapes and text.
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from
walking

i�ŉyÈ�ŉyŉ�ÈºÖÅŉº�ŉċĉČĝćććŉ´�´��ÈÌŉµòÒ¡ºµy®®èĝŉ
��®ºµ�¡µ�ŉÒºŉĈćċĊŉ¡µ��Å�µ��µÒŉÖđòŉ�ÈºÖÅÌĜŉi�ŉ��®¡�á�ŉ

in life-long learning and social companionship.

5�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

to simply
just talking

uđò.org.uk

from
crosswords

i�ŉyÈ�ŉyŉ�ÈºÖÅŉº�ŉċĉČĝćććŉ´�´��ÈÌŉµòÒ¡ºµy®®èĝŉ
��®ºµ�¡µ�ŉÒºŉĈćċĊŉ¡µ��Å�µ��µÒŉÖđòŉ�ÈºÖÅÌĜŉi�ŉ��®¡�á�ŉ

in life-long learning and social companionship.

5�òÈµĝŉ
®òÖ� ĝŉ
®¡á�

uđò.org.uk

to cross
country

Application Spread layout examples

• 
When using secondary colours in big areas our primary blues and yellow  
can feature within the imagery or through shapes and text.
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We are a group of 425,000 members 
nationally, belonging to 1043 independent 

Öđòŉ�ÈºÖÅÌĜŉi�ŉ��®¡�á�ŉ¡µŉ®¡��Ĳ®ºµ�ŉ
learning and social companionship.

uđò.org.uk

®�òÈµĝŉ
®òÖ� ĝŉ
live

uđò.org.uk

We are a group of 425,000 members 
nationally, belonging to 1043 independent 
Öđòŉ�ÈºÖÅÌĜŉi�ŉ��®¡�á�ŉ¡µŉ®¡��Ĳ®ºµ�ŉ
learning and social companionship.

®�òÈµĝŉ
®òÖ� ĝŉ
live

Application

• 
When using secondary colours in big areas our primary blues and yellow  
can feature within the imagery or through shapes and text.

Spread layout examples 63



®�òÈµĝŉ
®òÖ� ĝŉ
live
uđòĜºÈ�ĜÖ¬

© 2020 uđò
Registered Charity 288007, Limited Company 1759471
Registered address: uđòŉ<yÒ¡ºµy®ŉA�Ăŉ��
The Third Age Trust, 52 Lant Street, London SE1 1RB

020 8466 6139
info@uđòĜºÈ�ĜÖ¬
âââĜÖđòĜºÈ�ĜÖ¬
@uđò_uk

A world of new experiences is open to you 
at uđò – so what’s stopping you? 

If you are no longer in full-time work or raising a 
family – uđò gives you opportunities to develop 
your interests, make new friends and have fun. 

There are more than 1,000 local uđòs – spread 
right across the UK – and members are making 
the most of life by continuing their creative, 
educational or social interests in a friendly and 
encouraging atmosphere. 

From Walking to Talking, Geology to Genealogy, 
Yachting to Yoga, Current Affairs to Supper 
Clubs – the choice is endless – and the 
decision about what to do is made by the 
members for the members.
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When using secondary colours in big areas our primary blues and yellow  
can feature within the imagery or through shapes and text.
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Application Welcome pack example

• 
Within documents we can use our secondary colours to pull out information.

Welcome Pack

Our founders envisaged a collaborative approach 
with peers learning from each other. The uđò 
movement was to be self-funded, with members not 
âºÈ¬¡µ�ŉÒºâyÈ�ÌŉÇÖy®¡Ăŉ�yÒ¡ºµÌŉ�ÖÒŉ®�yÈµ¡µ�ŉÅÖÈ�®èŉ�ºÈŉ
pleasure. There would be no distinction between the 
learners and the teachers – everyone could take a 
turn at being both if they wished.

From its beginnings in 1981, the movement grew 
very quickly and by the early 1990s, a U3A was 
opening every fortnight. uđòs grew in Scotland, 
Wales and Northern Ireland and in 2008 membership 
was increasing by 11% every year. 2010 saw our 
membership hitting the quarter million mark.

At the end of 2016 the uđò movement reached the 
milestone of 1,000 uđòs celebrated by a conference 
with speakers including Eric Midwinter – one of the 
founders of the uđò movement. 

Today, our movement includes over 400,000 U3A 
members in more than 1,000 uđòs and is continuing 
to grow every day.  

7Welcome Pack
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Ethos and 
Principles

8Welcome Pack

uđò Vision 

Our Vision is to make lifelong learning, in its 
broadest sense and through the experience of uđò, 
a reality for all third agers.

Working together, we will do this by sharing 
knowledge, skills and experience to ensure the uđò 
movement remains resilient and responsive into 
the future.

uđò Mission 

Our Mission declares the purpose of Trust uđò – 
an online uđò organisation - and serves as the 
standard against which we weigh our actions and 
decisions. It is to:

• Facilitate the growth of uđò

•  Provide support for management and learning 
within uđò

• Oy¡Ì�ŉÒ �ŉÅÈºĂŉ®�ŉº�ŉÖđò

• ŉLÈº´ºÒ�ŉÒ �ŉ��µ�ĂŉÒÌŉº�ŉ®�yÈµ¡µ�ŉ¡µŉ®yÒ�Èŉ®¡��ŉ
through self-help learning

Öđòŉ

Thank you for joining us at uđò and becoming a 
member of our new online Trust uđò. If you are no 
longer in full time work or raising a family - we call 
it your third age - uđò gives you opportunities to 
develop your interests, make new friends and 
have fun. 

During these uncertain times, demand to be part 
of the uđò movement is as high as ever, with 
people in their Third Age looking for new ways to 
keep connected with each other and keep up their 
cultural, educational and social activities. 

We launched the online Trust uđò as a way, that 
in these times, you will be able to join our 
community and take part in our many exciting 
ways to stay in touch with each other and keep 
active and learning.

“ uđòŉÌ ºâÌŉÒ �ŉáalue of 
communities of interest 
and learning which are 
µºÒŉ��Ăŉµ��ŉ�èŉa��ĝŉºÈŉ
by pòÌÒŉ�çÅ�È¡�µ��ĝŉ�ÖÒŉ
instea�ŉyÈ�ŉ��Ăŉµ��ŉ
by the experiences still 
Òºŉ��ŉ�çÅ®ºÈ��ĺĜ

Introduction
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Ethos and Principles

The Third Age 
Principle

The Self-help 
Learning Principle

The Mutual Aid 
Principle

Y �ŉLÈ¡µ�¡Å®�Ìŉº�ŉÒ �ŉ]Ċ�ŉ;ºá�´�µÒ

The uđò movement is non-religious and non-political 
and has three main principles:

•  Membership of a uđò is open to all in their third 
y��ĝŉâ ¡� ŉ¡Ìŉ��Ăŉµ��ŉµºÒŉ�èŉyŉÅyÈÒ¡�Ö®yÈŉy��ŉ�ÖÒŉ
by a period in life in which full time employment 
has ceased.

•  Members promote the values of lifelong learning 
and the positive attributes of belonging to a U3A.

•  Members should do all they can to ensure that 
people wanting to join a uđò can do so.

•  Members form interest groups covering as wide a 
range of topics and activities as they desire; by the 
members, for the members.

• ŉ<ºŉÇÖy®¡Ăŉ�yÒ¡ºµÌŉyÈ�ŉÌºÖ� ÒŉºÈŉº���È��Ĝŉ5�yÈµ¡µ�ŉ¡Ìŉ
for its own sake, with enjoyment being the prime 
´ºÒ¡á�ĝŉµºÒŉÇÖy®¡Ăŉ�yÒ¡ºµÌŉºÈŉyâyÈ�ÌĜ

•  There is no distinction between the learners and 
the teachers; they are all uđò members.

•  Each uđò is a mutual aid organisation, operationally 
independent but a member of The Third Age Trust, 
which requires adherence to the guiding principles 
of the uđò movement.

•  No payments are made to members for services 
rendered to any uđò.

•  Each uđò is self-funded with membership 
subscriptions and costs kept as low as possible.

•  AÖÒÌ¡��ŉĂŉµyµ�¡y®ŉyÌÌ¡ÌÒyµ��ŉÌ ºÖ®�ŉºµ®èŉ��ŉÌºÖ� Òŉ
if it does not imperil the integrity of the uđò 
movement.

Öđòŉ

Our amazing members have stepped up and found 
new and creative ways to keep connected with 
each other and continue their learning. You will see 
in this pack – there are many examples of new 
projects, ideas and shared skills and learning that 
our members are taking part in.

(µŉÒ ¡ÌŉÅy�¬ŉèºÖŉâ¡®®ŉĂŉµ�ŉâ yÒŉ��µ�ĂŉÒÌŉÒ �È�ŉyÈ�ŉÒºŉ
online membership including access to our social 
media platforms, forums, our monthly newsletter and 
learning platforms on our website.

All year round, uđò members share skills and 
experience with each other – there are currently over 
1,000 U3As and 400,000 members across the UK 
and that is growing all the time.

Trust uđò is being set up on the same basis as a 
physical one. It will have a committee, interest groups, 
a website, an annual membership fee of £7.50 as well 
as access to all our national platforms.

(µÒ�È�ÌÒŉ�ÈºÖÅÌŉyÈ�ŉÒ �ŉĹ��yÒ¡µ�ŉ �yÈÒĺŉº�ŉyµèŉ]Ċ�ŉ
whether it is a physical or virtual one. From Walking 
to Talking, Gardening to Cookery, Yachting to Yoga, 
Current Affairs to Supper Clubs – the choice is endless 
– and the decision about what to do is made by the 
´�´��ÈÌŉ�ºÈŉÒ �ŉ´�´��ÈÌĜŉ(µÒ�È�ÌÒŉ�ÈºÖÅÌŉÈ�ăŉ��ÒŉÒ �ŉ
willingness of members to lead each other and join it. 
Trust U3A’s interest groups will also develop over time 
ĴŉÈ�ăŉ��Ò¡µ�ŉèºÖÈŉºâµŉ¡µÅÖÒŉyµ�ŉÌ¬¡®®ÌĜŉoºÖÈŉ�µÒ ÖÌ¡yÌ´ŉ
and energy will help drive this new uđò.

For more see our website at 
uđòsites.org.uk/trustuđò/groups

Thank you for being part of this wonderful movement 
and we look forward to speaking with you and 
meeting you in the near future.

Sam Mauger
� ¡��ŉ�ç��ÖÒ¡á�ŉA�Ăŉ��Èŉŉŉŉŉŉŉŉŉŉŉŉŉŉŉŉŉ
The Third Age Trust                                                                                               

Ian McCannah
Chair
The Third Age Trust                                                                                               
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Introduction
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“ I haá�ŉ���µŉÒºŉ�á�Èèŉ<ational 
Summer School since they 
began nearly 20 years ago 
and I usually come awòy full 
of new ideaÌĝŉ�ç�¡Ò�´�µÒĝŉyµ�ŉ
delight at haá¡µ�ŉ́ �Òŉ́ any 
º®�ŉ�È¡�µ�Ìĝŉand made some 
µ�âŉºµ�ÌĜŉY �Ì�ŉare easy 
�á�µÒÌŉÒºŉ�º´�ŉÒºŉºµŉºµ�ļÌŉ
ºâµŉyÌŉ�á�Èèºµ�ŉ¡ÌŉÌºŉ�È¡�µ�®èĺŉ
�®®yĝŉ�y®¡µ�ŉÖđò                                                                         

�ç�®ÖÌ¡á�ŉ<yÒ¡ºµy®ŉ�á�µÒÌ

Throughout the year there is the opportunity to 
sign up to a range of national events taking place 
across the country. These are exclusive to the uđò 
and enable participants to not only hear from 
experts in the subject but are interactive with 
delegates often taking part in workshops and being 
able to ask direct questions.

When we are in 
normal times again, 
your membership 
means you can join 
our exclusive events, 
Summer Schools, 
National Workshops 
and Conference

Öđòŉ

Founded over 35 years ago, the UK uđò movement 
(based loosely on the French model) aims to 
encourage groups of people in their third age to 
come together and continue their educational, 
creative and social activities that are of interest 
to them.

From the start, the guiding principles were to 
promote lifelong learning through self-help interest 
groups covering a wide range of topics and activities 
as chosen by their members. 

Y �ŉĻÒ ¡È�ŉy��ļŉ¡Ìŉ��Ăŉµ��ŉ�èŉyŉÒ¡´�ŉ¡µŉèºÖÈŉ®¡��ŉĬµºÒŉ
necessarily chronological) where you have the 
opportunity to undertake learning for its own sake. 
There is no minimum age, but a focus on people 
who are no longer in full-time employment or 
raising a family.

History
6Welcome PackÖđòŉ

5Öđòŉ Welcome Pack

"Èº ŉ́ialking to 
Ta®¬¡µ�ĝŉ#ardening to 
�ºº¬�Èèĝŉoachting to 
Yogaĝŉ�ÖÈÈ�µÒŉ���airs 
to Supper Clubs – the 
choice is endless
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Application

White cover with no image.

Large quote or fact.

Text and image.

Blue cover with no image.

Single column text.Multiple image cover.

Bullet points.

Image and text.

Image within shape.

2 column text.

Blue divider page.

White contact information page.

Full page image.

3 column text.

Yellow divider page.

White contact information page.

PowerPoint template page examples

Date or line of text here

Presentation title here
Font: DM Sans

Headline text to go here - lorem ipsum 
�º®ºÈŉÌ¡Òŉy´�Òĝŉ�ºµÌ��Ò�ÒÖÈŉy�¡Å¡Ì�¡µ�Ĝ

Body text - lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Pellentesque vestibulum, sem in varius eleifend, justo arcu 
suscipit sem, id pretium nisi leo nec nunc. Duis euismod turpis 
vitae ornare elementum. Nunc porta metus non nisl rutrum, 
placerat condimentum lectus porta. Curabitur nec felis eget erat 
convallis fermentum. In non ullamcorper lorem, sed commodo 
tortor. In porta orci lorem, a dignissim arcu dapibus sit amet. 
Suspendisse porta metus nec mauris accumsan, ut ornare lacu.

9

Date or line of text here

Presentation title here
Font: DM Sans

12

ĹŉNÖºÒ�ŉºÈŉ�y�ÒŉÒºŉ�ºŉ �È�ĝŉ®ºÈ�´ŉ
¡ÅÌÖ´ŉ�º®ºÈŉÌ¡Òŉy´�Òĝŉ�ºµÌ��Ò�ÒÖÈŉ
y�¡Å¡Ì�¡µ�ŉ�®¡ÒĜŉ]ÒŉÇÖ¡Ìŉ�º®ºÈŉÌ��ŉÒºÈÒ
ºÈŉ�®�´�µÒÖ´ŉ�®�´�µÒÖ´Ĝŉ;ºÈ�¡ŉ
�º´´º�ºŉ´yÖÈ¡ÌĝŉÇÖ¡Ìŉ��Ö�¡yÒĺĜ

Date or line of text here

Presentation title here
Font: DM Sans
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ĉŉ�º®Ö´µŉÒ�çÒŉÅy��Ĝŉ'�y�®¡µ�ŉÒ�çÒŉÒºŉ
�ºŉ �È�ŉĲŉ®ºÈ�´ŉ¡ÅÌÖ´ŉ�º®ºÈŉÌ¡Òŉy´�Òĝŉ
�ºµÌ��Ò�ÒÖÈŉy�¡Å¡Ì�¡µ�Ĝ

Body text - lorem ipsum dolor sit 
amet, consectetur adipiscing elit. 
Pellentesque vestibulum, sem in varius 
eleifend, justo arcu suscipit sem, id 
pretium nisi leo nec nunc. Duis euismod 
turpis vitae ornare elementum. Nunc 
porta metus non nisl rutrum, placerat 
condimentum lectus porta. Curabitur 
nec felis eget erat convallis fermentum. 
In non ullamcorper lorem euismod 
turpis vitae ornare.

Body text - lorem ipsum dolor sit amet, 
consectetur adipiscing elit. Pellentesque 
vestibulum, sem in varius eleifend, justo 
arcu suscipit sem, id pretium nisi leo nec 
nunc. Duis euismod turpis vitae ornare 
elementum. 

Nunc porta metus non nisl rutrum, 
placerat condimentum lectus porta. 
Curabitur nec felis eget erat convallis 
fermentum. In non ullamcorper lorem, 
sed commodo tortor. In porta orci lorem, 
a dignissim arcu dapibus sit amet. 
Suspendisse porta metus nec mauris 
accumsan, ut ornare lacu.

• Bullet point one to go here
• Bullet point two to go here
• Bullet point three to go here
• Bullet point four to go here
•ŉ
Ö®®�ÒŉÅº¡µÒŉĂŉá�ŉÒºŉ�ºŉ �È�
• Bullet point six to go here
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17

Ĉŉ�º®Ö´µŉÒ�çÒŉâ¡Ò ŉ¡´y��Ĝŉ'�y�®¡µ�ŉ
text to go here - lorem ipsum dolor 
Ì¡Òŉy´�Òĝŉ�ºµÌ��Ò�ÒÖÈŉy�¡Å¡Ì�¡µ�Ĝ

Body text - lorem ipsum dolor sit 
amet, consectetur adipiscing elit. 
Pellentesque vestibulum, sem in varius 
eleifend, justo arcu suscipit sem, id 
pretium nisi leo nec nunc. Duis euismod 
turpis vitae ornare elementum. Nunc 
porta metus non nisl rutrum, placerat 
condimentum lectus porta. 

�¡á¡��Èŉ�çy´Å®�
Subhead goes here
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Ĉŉ�º®Ö´µŉÒ�çÒŉâ¡Ò ŉ¡´y��Ĝŉ'�y�®¡µ�ŉ
text to go here - lorem ipsum dolor 
Ì¡Òŉy´�Òĝŉ�ºµÌ��Ò�ÒÖÈŉy�¡Å¡Ì�¡µ�Ĝ

Body text - lorem ipsum dolor sit 
amet, consectetur adipiscing elit. 
Pellentesque vestibulum, sem in varius 
eleifend, justo arcu suscipit sem, id 
pretium nisi leo nec nunc. Duis euismod 
turpis vitae ornare elementum. Nunc 
porta metus non nisl rutrum, placerat 
condimentum lectus porta. 

Date or line of text here

Presentation title here
Font: DM Sans Date or line of text here

Presentation title here
Font: DM Sans

Ċŉ�º®Ö´µŉÒ�çÒŉÅy��Ĝŉ
Headline text to go here - 
®ºÈ�´ŉ¡ÅÌÖ´ŉ�º®ºÈŉÌ¡Òŉy´�Òĝŉ
�ºµÌ��Ò�ÒÖÈŉy�¡Å¡Ì�¡µ�Ĝ

Body text - lorem ipsum dolor sit 
amet, consectetur adipiscing elit. 
Pellentesque vestibulum, sem in 
varius eleifend, justo arcu suscipit 
sem, id pretium nisi leo nec nunc. 
Duis euismod turpis vitae ornare 
elementum. 

Nunc porta metus non nisl rutrum, 
placerat condimentum lectus 
porta. Curabitur nec felis eget 
erat convallis fermentum. In non 
ullamcorper lorem, sed commodo 
tortor. In porta orci lorem, a 
dignissim arcu dapibus sit amet. 

Suspendisse porta metus nec 
mauris accumsan, ut ornare lacu.

Body text - lorem ipsum dolor sit 
amet, consectetur adipiscing elit. 
Pellentesque vestibulum, sem in 
varius eleifend, justo arcu suscipit 
sem, id pretium nisi leo nec nunc. 
Duis euismod turpis vitae ornare.

Nunc porta metus non nisl rutrum, 
placerat condimentum lectus 
porta. Curabitur nec felis eget erat 
convallis fermentum. 

In non ullamcorper lorem, sed 
commodo tortor. In porta orci 
lorem, a dignissim arcu dapibus sit 
amet. Suspendisse porta metus 
nec mauris accumsan, ut ornare a 
dignissim arcu lacu nec felis.
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Elizabeth Drury 
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Email: elizabeth.drury@uđò.org.uk 
 
uđò 
156 Blackfriars Road 
London, UK  
SE1 8EN
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Tel: 020 8466 6139 
Email: info@uđò.org.uk 
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